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Conclusion 
The goal of the 2012 City of Pasadena Human Services, Recreation, and Housing Needs 
Assessment is to provide data to help improve the quality of life of Pasadena residents, 
especially for families with children under 18, seniors 60 years and older, and Northwest 
Pasadena residents. We hope that the report also engages residents in collaborative action to 
improve our city.  

Data from each of the surveys and from other secondary data sources show that: 

Strengths and Assets 

 The city is rich in diversity. 
 Unemployment and the percentage of people living in poverty are starting to decline.  
 Residents tend to be well-educated.  
 People are connected to their communities; individuals reported having three people in 

their neighborhood that they could rely on for support.  

Challenges  

The Economy 

 There are still high needs in the areas of job search support, housing, food and emergency 
assistance. Some residents are still seeking work and job training or continued education 
for a new career. Families are spending a lot of their income on housing costs.   

Violence and Discrimination 

 Residents are concerned about bullying, child abuse/neglect, elder abuse/neglect and 
spouse/partner violence.  

 Residents are also concerned about racism and discrimination.  

Physical Fitness Needs 

 Most adults are not engaging in the amount of physical activity recommended by the CDC 
and only about half of 5th, 7th and 9th graders are meeting the state standards in five out of 
six physical fitness areas.  

People with Disabilities 

 Some individuals with disabilities still need more social and recreational services as well as 
specialized transportation so they may fully participate in community life.  
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Information Needs 

 Many households don’t know about the human services and recreation programs that are 
available to them.  

Uti l izat ion of Human Services 

 The human services that households use the most include: meal/nutrition programs, adult 
education, youth tutoring, employment services, neighborhood safety, and utility and 
emergency financial assistance. 

 When asked about human services, community stakeholders felt that there were “not 
enough” youth scholarships, housing services, and employment services. 

Part ic ipation in Recreation Programs 

 The recreation programs that households use the most include: special events/festivals, 
volunteering, sports, and before/after school programs. 

 Community stakeholders indicated there were “not enough” of the following recreation 
programs: education and life skills; art, dance, and performing arts; and mentoring.  

Uti l izat ion of Recreation Faci l i t ies 

 The recreation facilities that households use the most include: parks, playgrounds, hiking 
trails, and sports fields/courts. 

 Community stakeholders indicated there were “not enough” skate parks, teen centers, 
and exercise/fitness facilities. 

Overal l  Sat isfaction and Customer Service  

 Program participants are satisfied overall with the city’s human services and recreation 
programs and facilities, but there is a desire for better customer service.  

Community Partnerships and Partnerships with the City 

 Community stakeholders want more partnerships between the public and private sectors. 
Stakeholders agree with the city’s priority populations of children under 18, seniors, and 
Northwest Pasadena residents. Community stakeholders are in need of more data to 
show their impact on their target populations.  
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Recommendations  

Provide More Information 

 Inform residents about the human services and recreation programs and facilities that are 
available to them. Three of the best methods to communicate information according to 
residents are through the internet/email, the mail, and newspapers/magazines. 

Support Human Services 

 Maintain a commitment to the human services that residents use the most: meal/nutrition 
programs, adult education, youth tutoring, employment services, neighborhood safety, and 
utility and emergency financial assistance. 

 Help residents to obtain the job training and education they desire so that they are better 
able to re-tool for future employment. 

Support Recreation Programs  

 Maintain a commitment to the recreation programs that residents use the most: sports, 
special events/festivals, before/after school programs, and volunteer opportunities. 

 Support children, youth and adults in achieving greater physical fitness. 

Support Recreation Faci l i t ies  

 Maintain a commitment to the recreation facilities that residents use the most: parks, 
playgrounds, sports fields/courts, and hiking trails. 

Support People wi th Disabi l i t ies 

 Consider providing more outreach to people with disabilities so that they might 
participate in social and recreational services and supports.  

Community Stakeholders 

 Build on the strength of the city’s partnerships with other organizations and encourage 
more public private cooperation between organizations. 

 Encourage city partners to develop data management processes so that they can track 
their impact on targeted populations.  

Improve Human Services, Recreation Programs, and Recreation Faci l i t ies  

 To improve the delivery of human services, recreation programs, and recreation facilities 
the city should consider streamlining response times and application processes, more 
hours of operation, and instituting new customer service processes.  
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Racism and Discrimination 

 To combat racism and discrimination, the city might consider promoting a public 
education campaign to increase resident’s cultural awareness, skills and knowledge. 

Abuse and Neglect 

 To combat bullying, child abuse/neglect, elder abuse/neglect, and spouse/partner violence, 
the city might consider promoting a public education campaign to increase awareness and 
promote family safety.  

Next Steps and Future Research  

 The City Commissions should consider establishing a results-focused action planning 
process whereby Commission members would analyze these data findings and prioritize 
areas for improvement. 

 The city should use these data to develop overall geographic profiles, as well as deeper 
profiles of the needs and challenges of specific populations, such as families with children 
under 18, seniors, Northwest Pasadena residents, residents with disabilities, program 
participants, and residents not utilizing services.  

 The city should continue to analyze these data to help connect to its existing business 
model and to its “Parks Make Lives Better” campaign. 

 The city should consider conducting a youth peer-to-peer survey to determine the needs 
and assets of Pasadena youth. 

 The city should conduct surveys again in 2-3 years to assess residents' changing 
perceptions. 
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Methodology 

Applied Survey Research's Community Improvement Cycle 

There are ten steps to creating a community indicator project for local communities as shown 
in the following visual:  

 

Applied Survey Research's (ASR) community assessment model relies on clearly defined 
indicators to understand complex concepts and systems. The setting of the overall context for 
prioritizing the indicators is guided by the seven related domains of community assessment 
including education, the economy, public safety, the social and natural environment, health, and 
sustainability, as displayed in the following visual:  

 

Primary focus of this assessment 
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For the purposes of the 2012 City of Pasadena Human Services, Recreation, and Housing 
Assessment, special groups known as the Planning Team and the Community Input Group were 
formed to advise on the indicator selection process. The Planning Team (comprised of 
commission members, department staff, community organizations, and ASR) and the 
Community Input Group (represented by a rich mixture of professionals, advocates, and 
community volunteers) were experts in the respective areas under review. Meetings were held 
with these groups to gather input on the project methodology as well as the various content 
areas. The Planning Team used a criteria to select and prioritize the quality of life indicators to 
focus on in this assessment. These criteria stipulated that indicators need to be understandable 
to the general user, responsive to change, relevant for policy decision, and updated regularly. In 
all, 32 quality of life indicators were selected. 

Primary Data 

Measures of community progress depend upon consistent, reliable, and scientifically accurate 
sources of data. The majority of data gathered for this project were primary (original) data. 
Primary data includes surveys and interviews with residents, program participants, key 
community stakeholders, etc.  

Surveys are important to use in assessments because there is much to be learned from people's 
perceptions of their own needs and the needs of their family and community members. Five 
different surveys were conducted in the City of Pasadena to assess the human services, 
recreation, and housing needs of the city. A mixed methodology was used to accurately 
represent the needs of the various demographics of city residents, based on their geographic 
location, income, access to services and programs, etc. The following table outlines the five 
surveys that were conducted to gather primary data. 

Number of Surveys Collected & Number of Valid Surveys* 

SURVEY  COLLECTED  VALID 

Resident telephone survey 1,002 1,002 
Residents overall - base sample 496 496 
Residents living with children under 18 - base sample plus oversample 349 349 
Senior residents 60 years and older - base sample plus oversample 347 347 
Northwest Pasadena residents - base sample plus oversample 404 404 

Resident face-to-face survey 685 681 
Resident online survey 942 700 
Program participant survey 300 300 
Community stakeholder survey 42 42 

Total 2,971 2,725 

* Surveys were deemed invalid, and therefore discarded and excluded from the sample if: a) more than 95% of the survey was incomplete, or b) there was 
more than one survey (within a survey sample and across the resident survey samples) from the same respondent (based on the respondent's date of birth 
and other demographic characteristics). 
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Resident Telephone Survey 

 Survey administration period: March 15 - April 22, 2012 
 Total valid surveys:  

SURVEY ENGLISH SPANISH TOTAL 

Resident telephone survey 932 70 1,002 
Residents overall - base sample 482 14 496 
Residents living with children - base sample plus oversample 303 46 349 
Senior residents - base sample plus oversample 334 13 347 
Northwest Pasadena residents - base sample plus oversample 347 57 404 

 Sample selection method: random sampling 
 Response rate (residents overall): 24.8% 
 Margin of error (95% confidence level):14 

SURVEY 

WHEN 

GENERALIZING 

TO ALL 

RESIDENTS* 

WHEN 

GENERALIZING 

TO ALL 

HOUSEHOLDS* 

Residents overall - base sample +/- 4.4% +/- 4.4% 
Residents living with children - base sample plus oversample +/- 5.2% +/- 5.2% 
Senior residents - base sample plus oversample +/- 5.2% +/- 5.2% 
Northwest Pasadena residents - base sample plus oversample NA** NA** 

* The terms “residents” and “households” were used to describe data from telephone, face-to-face, and online survey respondents. Some 
survey questions were asked specifically about the respondents, while others were asked about the respondents' household. 
** The total population for this group is not available, therefore the margin of error cannot be calculated. 

ASR conducted a telephone survey, in both English and Spanish, with 496 randomly selected 
Pasadena residents 18 years and older in order to capture and understand the diverse 
perspectives of community members. The intent of the surveys was to measure the opinions, 
attitudes, desires, and needs of a representative sample of the city's residents. Potential 
respondents were selected based on phone number prefixes. In order to address the increasing 
number of households without landline telephone service, the random sample included cell 
phone numbers. All cell phone numbers were dialed manually (by hand) to comply with the 

                                            
14 The "margin of error" is useful in assessing how likely it is that responses observed in the sample would be found 
in the population of all residents in the City of Pasadena if every resident were to be polled. A sample size of 496 
residents provides 95% confidence that the opinions of survey respondents do not differ from those of the general 
population of the City of Pasadena by more than +/- 4.4%. For example, within the resident telephone survey 
sample, 54.7% of survey respondents indicated that they spent 31% or more of their household income on housing 
costs. Therefore, ASR is 95% confident that across all households in the City of Pasadena, the percentage of 
households who spent 31% or more of their household income on housing costs is between 50.3% and 59.1% 
(54.7% +/- 4.4%). It is important to note that the margin of error is increased as the sample size is reduced. This 
becomes relevant when focusing on particular breakdowns or subpopulations in which the overall sample is 
broken down into smaller groups. In these instances, the margin of error will be larger than the stated interval of 
4.4%. It should be understood that all surveys have subtle and inherent biases. ASR has worked diligently with the 
Planning Team to reduce risks of bias and to eliminate identifiable biases. One remaining bias in this study appears 
in the area of self-selection: the capturing of opinions of only those willing to contribute approximately 20 minutes 
of their time to participate in this survey. 
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Telephone Consumer Protection Act (TCPA) rules. Respondents were screened for geography, 
as cell phones are not necessarily located where the number came from originally. In total, the 
random sample included 257 landline and 239 cell phone random digit dial prefixes in the City 
of Pasadena. 

In addition to the citywide telephone survey sample, ASR conducted telephone interviews with 
targeted groups. The Department of Human Services and Recreation identified three target 
populations with the greatest needs in the City of Pasadena: households with children under 18, 
seniors 60 years and older, and Northwest Pasadena residents. Oversample quotas were 
established to obtain sufficient samples of each target population to allow for separate analyses 
of their responses and generalization to the overall population for each of the three target 
populations. Although additional time was required to meet the quota for households with 
children, all of the quotas were met and exceeded for each target population, thus the data is 
reliable and statistically representative of each group. In addition to surveys collected for these 
targeted groups in the base sample, the following number of surveys was collected for each of 
the targeted groups in the oversample: 128 for households with children, 200 with seniors, and 
178 with Northwest Pasadena residents. 

Overall, data from the United States Census Bureau compared to demographic telephone 
survey data showed that the telephone survey respondents (base sample) were of slightly 
higher income and more educated than the Pasadena population overall. The telephone survey 
sample also contained more females, more Whites/Caucasians, and fewer Hispanics/Latinos.  

 Resident Face-to-Face Survey 

 Survey administration period: March 5-30, 2012 
 Total valid surveys: 681 surveys (569 English, 112 Spanish) 
 Sample selection method: convenience sampling15 

Face-to-face self-administered surveys are useful in that they can reach diverse and marginalized 
groups, including those who: do not have a telephone, a computer, or internet access; only use 
cell phones, live in rural areas; work several jobs and therefore are not easily available; have low 
incomes; and may not be easily reached by a telephone or online survey. This allows for input 
from members of diverse populations such as low-income families and monolingual Spanish 
speakers.  

A face-to-face survey of Pasadena residents 18 years and older (one survey per household) was 
conducted for this assessment. A “convenience sample” was used, whereby the respondents 
were selected, in part or in whole, at the convenience of the researcher.  Face-to-face surveys 
were conducted on “Survey Saturday” (March 10, 2012), as well as at “leave-behind” locations 
for a four-week period (March 5-30, 2012).   

                                            
15 In general, a response rate and a margin of error are not calculated when a convenience sampling approach is 
used. Additionally, the survey is not designed to yield data that is statistically representative of the general 
population. 
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On “Survey Saturday,” ASR staff, along with trained community volunteers, department 
partners, and department staff, went to different areas of the city and asked residents visiting 
public places or organizations, or attending events, to complete the survey.  “Survey Saturday” 
locations included locations throughout the community where Pasadena residents congregate, 
such as the farmer's market, parks, community centers, recreation facilities, and locations 
where special events take place.  

In addition to conducting surveys on “Survey Saturday,” surveys were also administered at 
“leave-behind” locations where general residents and targeted groups frequented. Many 
different organizations served as “leave-behind” locations and assisted in the distribution of 
face-to-face surveys, including: libraries, community centers, the Pasadena Senior Center, the 
Flintridge Center, churches, and the City Hall. 

Data from the United States Census Bureau compared to demographic face-to-face survey data 
showed that the face-to-face survey respondents were of lower income and less educated than 
the Pasadena population overall. The face-to-face survey sample also contained more females, 
more Hispanics/Latinos, and more Blacks/African Americans, and fewer Whites/Caucasians.  

Resident Onl ine Survey 

 Survey administration period: March 5-30, 2012 
 Total valid surveys: 700 surveys (657 English, 43 Spanish) 
 Sample selection method: convenience sampling16 

One benefit of conducting an online survey is that it enables the collection of additional surveys 
from residents who prefer completing the surveys on their own time or who do not frequent 
locations where face-to-face surveys are conducted. Online surveys were made available for 
Pasadena residents 18 years and older to share their input (one survey per household). A 
convenience sampling approach was also used for this survey, whereby a Human Services and 
Recreation Department postcard containing the link to the online survey was printed and 
distributed to every household in the City of Pasadena, and every eligible resident was given the 
opportunity to complete the survey. 

Data from the United States Census Bureau compared to demographic online survey data 
showed that the online survey respondents were of slightly higher income and more educated 
than the Pasadena population overall. The online survey sample also contained more females, 
more Whites/Caucasians, and less Hispanics/Latinos.  

  

                                            
16 In general, a response rate and a margin of error are not calculated when a convenience sampling approach is 
used. Additionally, the survey is not designed to yield data that is statistically representative of the general 
population. 
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Survey Respondent Demographics 

  Demographics of the City of Pasadena General Population Compared to  Figure 1: 
                Demographics of Resident Telephone and Face-to-Face Survey Respondents 

 
GENERAL POPULATION -  

2010 AMERICAN COMMUNITY 

SURVEY 

RESIDENTS OVERALL -  
TELEPHONE SURVEY 

RESIDENTS OVERALL -  
FACE-TO-FACE SURVEY 

RACE/ETHNICITY (Top Responses) N=137,294 N=485 N=627 

White/Caucasian 37.8% 59.2% 21.7% 

Hispanic/Latino 35.8% 14.2% 38.0% 

Asian 12.6% 6.8% 6.7% 

Black/African American 10.5% 11.5% 20.7% 

HOUSEHOLD INCOME N=50,821 N=406 N=597 

Less than $25,000 19.1% 14.5% 41.9% 

$25,000 to $49,999 17.8% 17.0% 24.0% 

$50,000 to 99,999 30.5% 32.0% 18.4% 

$100,000 to $149,999 17.2% 16.0% 8.0% 

$150,000 to $199,999 7.7% 7.6% 4.0% 

$200,000 or more 7.8% 12.8% 3.7% 

Source: United States Census Bureau. 2010 American Community Survey. Applied Survey Research. 2012 City of Pasadena Human Services, Recreation, and 
Housing Needs Assessment Surveys. 


